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In The Future Of Unattended Retail Report, PYMNTS examines FEBRUARY 2020
survey data from 2,325 U.S. consumers to learn how access

to unattended retail options could change their spending

habits. Our research shows that many consumers would

not only like to shop via unattended channels, but would O
spend more to do so. O
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would spend more money on
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in a self-service environment.
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Read more at www.pymnts.com/study/future-of-unattended-retail-report-february-2020
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